Debby’s RDC talking points

Where did we go?

· The mission made business stops in London, Berlin and Frankfurt

We went

· In response to requests from our private sector, particularly the tourism and seafood sectors.

· To thank companies over there who have been doing business with Alaska for many years.

· To talk with those companies about opportunities to expand their Alaska business

· To meet with companies not presently doing business with Alaskans to encourage them to do so.

· To educate companies in Europe about what Alaska has to offer in terms of exports (both goods and services) and about Alaska as a world-class tourism destination. 

· And for the private and public sector mission members to learn about the business environment in Europe and what it takes to be successful in this large and important market.

Our private sector paid their own expenses plus contributed in excess of $25,000 to sponsor events during the mission.

Let me give you a little background:

Europe is a growing market for Alaska exports and for visitors to our state:

· In 2001, Alaska’s exports to Europe rose sharply. Nine European countries finished the year among the state’s top 20 markets (two of them—Germany and Belgium made the top ten) Overall, Alaska exports to the so-called EU-15 reached $349 million in 2001, up 63% from the previous year. The EU-

15 consists of the members of the European Union, 11 of which are members of the European Monetary Union that has adopted the “Euro” as their currency.

· In past years, minerals were the state’s top export to Europe but in 2001 seafood exports surged by nearly 200% and surpassed minerals as the leading Alaska export. 

· Pollock, cod and salmon are the major seafood exports species. The UK is Alaska’s largest market for canned salmon. 

· Zinc and lead are the main mineral exports.

German-speaking Europe (Germany, Switzerland, Austria) is the state’s largest overseas tourism market (Japan is second). 

· This year is anticipated that some 30,000 German-speaking visitors will make Alaska their vacation destination, especially important post 9/11.  These travelers are independent and spend more money than the typical tourist to Alaska.

· Germany-based Condor Air operates summer charter flights to Anchorage and Fairbanks, from Frankfurt via Whitehorse, 3 times per week.

· In London, very productive meetings were held with top seafood customers of Alaska as well as travel companies who organize trips to Alaska. Executives from these and other companies important to Alaska attended a reception at the American Embassy where they sampled some of our fabulous seafood. Also in London, we met with BP and Shell to discuss their plans for Alaska. With Shell we also discussed their project on Sakhalin and used the opportunity to highlight the world-class oil and gas field service expertise available from Alaska companies.  At the request of an Alaskan company, I am considering a follow up trip in early May to Houston to meet with Shell North America and inform them, among other things about our relationship with Gov. Farky, and the Sakhalin government, the expertise of Alaska’s companies, and the training program Alaskans helped establish.  If there is anything I can do for you while I am there, please let me know.

I met with a representative of Anglo Gold, one of the world’s largest mining companies that has a keen interest in Alaska.  We are working with them now as they set up a team to visit Alaska to look around.

· At one of London’s most trendy new restaurants, Nobu, the mission hosted a lunch for the gastronomic press—reporters from the country’s leading media—that featured a variety of Alaska seafood dishes cooked and prepared to perfection.  Alaska’s Kirsten Dixon, was the guest chef. The event received extensive, very positive coverage, and on your table is a sample of that coverage from the New Statesman newspaper.

· In Berlin, we made a strong statement at the ITB—the world’s largest travel conference. We started with a well-attended joint press conference with National Parks Service highlighting two outstanding national parks in Alaska, conducted a series of meetings with leading travel company executives, and hosted a “block party” at the American Pavilion on the last day. 

· Also is Berlin, we participated in a department store promotion featuring smoked Alaska salmon products.

· Finally, in Frankfurt, we met with officials from Lufthansa Cargo Airlines. The airline operates freighter flights between Germany and Japan via Fairbanks. They also handle cargo sales for the Condor charter flights that come to Anchorage and Fairbanks in the summer. Our trade office is following-up with them now to see if it might be possible to load fresh seafood onto those flights on the return leg to Germany.

The timing was very good for this mission. A growing number of Alaska companies are looking to Europe as a growth market. Having the Governor and the large number of private sector participants all over there together pitching for Alaska made an important statement. Now we need to do our homework, follow-up on promising leads and start booking some new business!
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